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Moving ahead one topic at a time

CD CD D D &
LED

CatchMe

You will then be able to select :

or go directly for your

GChoose your w

«” INSERTION ORDERS or PROGRAMMATIC
~ PLACEMENT (e.g. RON or ROS)

« TARGETING (e.g. contextual)



CTV

Tap into trusted
content on connected

OneDay Impact (Display) | TV'slargestscreens |

Get total attention -

in one day with exclusive Reach Max (Total video) .
_Premium visibility Unlock incremental reach

for your Online video campaign by
engaging non-exposed audiences

J

Interactive Display |

Turn attention into
permission (Zero-party | g } SoMe Offer

data capture solution)

in this ratecard

Amplify your social
media campaigns on
our Premium network

J
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€TV | RTBF Audiences s

A seamless & enjoyable Ad User Experience
on Connected Large Screens*
<
40,

&/ Large connected screens

I.ARGE,SCREENS

& 20" Spot's length

& Min. 4 weeks campaign

*RTBF Audiences on Connected TV Screens (including extended inventories)



:Reach Max
e

Unlock incremental reach by
engaging non-exposed audiences

on large* connected screens €25k

estimated

Step 2
ATV campaign

Step1

Online Video campaign
(min 3 weeks)

&’ 400k est. impressions
& OLV campaign + ATV

campaign on OLV non-
exposed

BVOD Add ressu ble Tv Minimum 3 Weeks

rtbn@ ,a= Only in IO
/) reoe Spot length: 20"
TID!K (83 DXPLORE
J

(min 2 weeks in-between step 1 & 2 and
min 3 weeks campaign)




OonlineVideo | Ol\/  ssmouows

Instream Outstream
(]
Bumper6’’ Video max:o- Inread
RON () RON (2) RTBF Actus

Contextual Targeting (3) +3€

DataTargeting Pc;ogﬁr)\lgées

(1) Auvio included.
EQ% Very limited volume on AUVIO for 30 sec, we kindly suggest utilizing a max 20 sec spot for AUVIO for a smooth delivery
3) Possible Contexts: Entertainment, Green, News, Sports, Automotive, Food, Women/Men

K |




Online Video | 01V

Instream Outstream
Bumper 6"’ OLV raxso- Inread
RON () e RONO ' 5TTviow
Private Deal
(floor price)
Socio-Demo [ GeoData
Targeting
Behavioral Data

Targeting (a)

Contextual Targeting

) Auvio non included. ? Very limited volume on AUVIO for 30 sec, we kindly suggest utilizing a 20 sec spot for AUVIO for a smooth delivery.

(3 Video, Viewable display or Social. () Inclusion or exclusion. %.




®

Simulcast

dJd

===

Web radios

Classic 60's
Musig3 Jazz
NRJ Latino
Urban Fun

LN Radio Belgium

Podcasts

Un jour dans
I'histoire (RTBF)

Génération NRJ+
L'essentiel de
I'info (LN Radio)

Hugo Décrypte
(Acast)

Manu dans le
6/10 : le best off
(NRJ Global)

La Terre au carré
(France Inter),

INSERTION ORDERS

PROGRAMMATIC R

AR



Online Audio | Ol A o

RONRMB ..«x:00 Podcast maxso-

< DD

Catch Me

Data Targeting See

PACKAGES




online Audio | Ol A s

PrivateDeal
(floor price)

Socio-Demo [GeoData [
Behavioral Targeting

RON RMB -.x
30"’

30

ROS RMB ... Podcast ...x
30" "
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L4 INSERTION ORDERS
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Display

RON

Contextual Targeting + 3€

. Catch Me
DataTargeting PACKAGES

Examples:

Pacius

Half Page
300 x 600

FLOOR AD 995 x 90

lllustration not to scale

fMB
Display 10 available with our data segments (See CatchMe data offers) i



PROGRAMMATIC

Stﬂ ndﬂ rd d Is Plﬂy WPdctus Qéivio franceinfo:
F

un TMONDE Ej ALLO DOC*EURS “L.,i:

RON RMB ROSRMB
T pehaviore Targeting
Behavioral Targeting

Private Deal (floor price)

I\
Programmatic Guaranteed Deals are subject to conditions, please send an e-mail to programmatic@rmb.be to know more about it. m.



Pause button

Every time viewers pause content on Auvio,
a 970x250 display ad will be displayed
— with a convenient close button

reor
AauyVvio
gf

Pas de pause
pour votre imagination

‘ L. OSKARSHAMN

Repose-pieds
&




> ® ®
: Interactive display oo
Z

our engaging solution to capture zero-party data,
interact with surfers & retarget intentionists

FILACTU INFO ELECTIONS SPORT REGIONS CULTURE ENVIRONNEMENT

‘ “GPM

Qu:L:ysP;:;Ir:ite:z:‘r:ez- “ PrOdUCtiOn COSt 800€

entre 1et3ans?

- «” No targeting

Lait de vache tradstionnel

& Only IMU or Half Page

féminine : favorite malgré un printemps sans victoire,
Vollering doit chasser ses doutes

A votre avis, la tentative de sieste va étre :

Formats Examples: Question/Quiz (Qualify your
. audience), contest, CCII’OLZISGL personality test, duel
video [/ slider




INSERTION ORDERS

@
One day Impuct V&ETUS PROGRAMMATIC

Get total attention in one day

with exclusive premium visibility
across 10 formats with 100% S.0.V

5€ estimated CPI\/I

‘‘‘‘‘‘‘‘‘ BIEN-ETRE | sa

Pactus

A FALAC INFO SPORT  REGIO
Accueil {
|

Estimated Impressions

200k+

Users Reach

IO or Programmatic Guaranteed
Maox one campaign per week
|IAB Standards Formats

Under RTBF Validation

Découvrez les ceuvres des
animaux architectes, ce
dimanche a 20h20 sur la Une




reor

AacTus




= s M "e INSERTION ORDERS
° SOMC© OTTersS
Z PROGRAMMATIC

Reuse your social creatives and amplify
your campaign through our network

Image Ads Video Ads

10€ CPM

Private Deal

(floor price) 4€ CPM

10 (fixed price) 5€ CPM 12€ CPM

Socio-Demo [ GeoData
Targeting

Behavioral Data
Targeting

Programmatic Guaranteed Deals are subject to conditions, please send an e-mail to programmatic@rmb.be to know more about it.
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a second residence, Car/House/Live/Travel insurance, Low Revenues,
diobooks, Books MMMagazines, Concert lFestival, Films Addicis, Series
“>astronomy lovers, Liquor BSpirit consumers, Sport Bettors, Online
- Out, City trippers, Music, Active Social Life, Electronics consumers,
, Wl lovers, Sport lovers, Motor sports lovers, Gamers, eSports lovers,
#S  iealthy BActive, Into sports, Outdoors (camping/Trek), Rugby, Winter
. “ oes, Camping, Adventure irip, Sports lovers, Football lovers, Red I?
‘%, vers, Cyclo lovers, Tennis lovers, Beauty and Cosmetics, Loo’
) by Food, Beers, Promo Buyers, Dairy Products, Energy Dr
os, Jewellery BLuxury Fashion, Shopping Mall Visitor:
overs, Green lovers, Green cars lovers, Electric I
nate Change M Global Warming, Healthy Foc
Vehicules, Natural BAlternative Medicir
7 Supplements lVitamins, Digestive Prob’
- pkillers, Proactive Health-Oriented, Stre
B Drink, Bio lOrganic Enthusucsfs, C
( . bga @020 e

on e ow

nishir  contact us for data matching
¥hod, or advanced data targeting,
as’ backed by inventory capacity on target !

4
e O



CatchMe packages oo

Media + Data (Ron RMB)
DISPLAY Videoin-Read

200+ smart behavioral segments to Min 4 weeks
hit your target with precision

1 Data Targeting
(e.g.; socio demo, geo,
behavioral)

Min Budget 4000 €

+ 4€ for 1 extra Data

Fashionistas Red Devils Lovers targeting (socio
demo or behavioral)
Renovating Looking for
windows Eyewear
. o Natural &
Affinity for .
Green Electricity ARternative

Medicine r“.







I eCh s ecs CLICK HERE FOR THE FUL
TECH SPECS

_VIDEO _ «I» | DISPLAY

INSTREAM INREAD

Bumper: 6
Time Limit MAX RON RMB: 30° Time Limit Base: 15" (Max: 30") Time Limit 15"
Maox Auvio: 20
Size Limit 7mb Size Limit 500 kb Loop Limit 3 (no infinite loop on GIFs)
Format .mp4 Format .Mp3 Weight Max 150 kb
Codec H.264 Codec Min 128 kbps Format HTMLS / GIF [ JPG
Audio Level -23dB LUFS (R128) Audio Level -9dBFS Audio Off Without user interaction
VAST/Click Commmand ALLOWED VPAID/VAST/Click Command NOT ALLOWED Naming Convention At least size and device
Impression Tracker ALLOWED Impression Tracker ALLOWED JS (Javascript) / Click command ALLOWED
URL Supply a Click-through URL File (xIs/.txt) URL Supply a Click-through URL File (xls/.txt)
720x360 (360p) Dimension
At | t3f ts (728x90, 300x250, 300x50
Dimension 16:9 1280x720 (720p) east 3 formats (726x90, 300x250, 300450)

1920x1080 (1080p)

All materials should be sent to https://digital-delivery.rmb.be/ FMB



https://digital-delivery.rmb.be/
https://rmb.be/fr/documents-utiles/

Commercial policy

" mn2.500 €

net budget per NATIONAL campaign (without targeting)

net budget per DATA campaign

Min flight time (Global/Data)



Want to know more?

wWWwWw.rmb.be

sales@rmb.be

(in @RMB Regie Media Belge
@regiemediabelge

Click here for more insights
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